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Welcome to the UCAS Media Insight Newsletter – February 2022.

It’s late February. Pre-applicants are well into research-mode by this time of year and are gearing 
themselves up to start their national tours of exhibitions and open days. But for applicants, it’s offer 
time – as some universities and colleges start sending out their letters in the battle to engage as soon 
as possible.

This month gives us two mammoth sources of insight to explore: the Clearing Survey Report (a 
glimpse into the mindset of last year’s Clearing applicants) and Cycle Applicant Figures (a milestone to 
measure the year-on-year changes in overall applications.)

Today we’re focusing on the positive headlines from both sources – there are plenty, and they 
couldn’t have come at a better time.

Let’s get stuck in.



What are students doing?
On ucas.com



WHO’S ENGAGING WITH UCAS?
TOP SEARCHED FOR SUBJECTS ON UCAS SEARCH IN JANUARY 2022

= 1 Psychology

2 Nursing

3 Law

= 4 Medicine

= 5 Business

6 Physiotherapy

7 Computer science

8 Midwifery

9 Criminology

= 10 Social work

Change in 
position since 
January 2021

Position for 
January 2022

1

1

1

1

2

2



WHO’S ENGAGING WITH UCAS?
UCAS.COM USERS: TOP 10 NON-UK COUNTRIES IN JANUARY 2022

1 India

2 United States

3 China

4 Ireland

5 Nigeria

6 Hong Kong

7 France

8 Pakistan

= 9 United Arab Emirates

= 10 Spain

Position for 
January 2022

Change in 
position since 
January 2021

2

1

2

1

1

1

1

1



WHO’S ENGAGING WITH UCAS?
UCAS.COM USERS: TOP 10 UK CITIES IN JANUARY 2022

= 1 London

2 Croydon

3 Birmingham

= 4 Manchester

5 Glasgow

= 6 Leeds

7 Belfast

8 Liverpool

= 9 Edinburgh

10 Bristol

Position for 
January 2022

7

POSTCODE DISTRICT MAP
Change in position 
since January 2021

13

1

2

5

1



WHO’S ENGAGING WITH UCAS?
TOP UG PAGES ON UCAS.COM IN JANUARY 2022

1 Applying to university

= 2 How to write a personal statement

3 Tracking your UCAS application

4 Filling in your UCAS undergraduate application

5 UCAS undergraduate: When to apply

Change in 
position since 
January 2021

Position for 
January 2022

2

2

3

1



2022 cycle applicant figures
Headlines from the 2022 26 January deadline



2022 CYCLE APPLICANT FIGURES
KEY HEADLINES

• 28% of young people from the most disadvantaged areas (quintile 1 
using the POLAR4 measure) have applied – up from 17.8% nine years ago 
in 2013.

• The January deadline saw the overall number of UK 18 year olds applying 
increase by 5% (from 306,200 to 320,420)

• Mature applicants declined by 17% compared to 2021, when at the 
height of the pandemic, mature applications jumped in one year by 24%.

• Overall applications for full-time undergraduate applications for 
university and college courses that start this coming autumn fell slightly 
by 1% (610,720 in 2022 vs 616,360 2021).

• Demand from China and India surged ahead, with the number of 
applicants from India almost doubling in the last two years.



2022 CYCLE APPLICANT FIGURES
JANUARY DEADLINE APPLICANT % CHANGE BY POLAR4 QUINTILE:
UK domiciled applicants

28% of young people from the most 
disadvantaged areas (quintile 1 using 
the POLAR4 measure) have applied –
up from 17.8% nine years ago in 2013.



The January deadline saw the overall 
number of UK 18 year olds applying 
increase by 5% (from 306,200 to 
320,420)…

2022 CYCLE APPLICANT FIGURES
JANUARY DEADLINE APPLICANT % CHANGE BY AGE:
UK domiciled 18 year olds



2022 CYCLE APPLICANT FIGURES
JANUARY DEADLINE APPLICANT % CHANGE BY AGE:
UK domiciled applicants aged 21 and over

…but mature applicants declined by 
17% compared to 2021, when at the 
height of the pandemic, mature 
applications jumped in one year by 
24%.

Overall applications for full-time 
undergraduate applications for 
university and college courses that 
start this coming autumn fell slightly 
by 1% (610,720 in 2022 vs 616,360 
2021).



2022 CYCLE APPLICANT FIGURES
JANUARY DEADLINE 18 YEAR OLD APPLICATION RATE BY DOMICILE:
UK domiciled applicants

Our figures show record application 
rates for 18 year olds in three of the 
four nations:
• 44.1% in England
• 37.5% in Wales
• 52.6% in Northern Ireland

With an application rate of 35.4% in 
Scotland representing the second 
highest from last year’s record high.

44.1%

52.6%

37.5%
35.4%



28,930 China

8,660 India

6,010 Hong Kong

5,280 United States of America

3,390 Singapore

Applications by top 5 non-EU countries

5,100 Ireland

2,700 France

2,130 Spain

1,610 Italy

1,570 Germany

Applications by top 5 EU countries

• Applications from China grew by 12.1% to 28,930 applicants.

• Applications from India grew by 11% year-on-year to 8,660 
applicants.

• Nigeria, a priority country in the International Education Strategy, 
continues to be an emerging market showing huge growth, 47% up 
year-on-year at 2,380 from 1,620 in 2021.

• Ireland continues to buck the downward trend in applications from 
the EU, with 5,100 applicants, up from 4,850 in 2021 and 3,850 in 
2020.

2022 CYCLE APPLICANT FIGURES
RESULTS BY DOMICILE



Rising applications from the UK’s most disadvantaged areas.

More than a quarter of all young people in the most disadvantaged 
UK postcodes applied for higher education this year, an increase of 
+17.8% over the past 9 years. We’re tantalisingly close to the very 
welcome headline of +20% in 10 years, should the trend and hard 
work continue.

Whilst applications from England are the greatest consistent 
progress, Northern Ireland is seeing the most dramatic peak and has 
also broken its overall application record this year, tipping over that 
halfway point where 52.6% of all 18 year olds are now applying for 
higher education.

Globally, UK higher education is also attracting greater numbers of 
learners from underdeveloped nations. Applications from India 
increased by 11% year-on year whilst Nigeria’s, one of the 
International Education Strategy’s priority countries, rose by 47%.

It would be remiss to attribute all of this growth to the 
impact of the pandemic, many of these trends have been 
the result of slow and deliberate progress. Universities 
work tirelessly to engage with disadvantaged communities 
in order to widen participation in higher education 
(whether that’s in the UK or overseas.)

But with so much evidential change happening in the 
industry, we also can’t ignore the influence of 3 years of 
COVID-19. A slower pace of life, a rare moment to 
consider, and a greater appreciation of what matters most 
will all have influenced the behaviours of young people 
across the world.

We’re seeing growth in applications where forecasters 
once expected shrinkage, and more engagement from 
poorer areas, in the midst of greater economic struggles.



2022 CYCLE APPLICANT FIGURES
EXPLORE THE DATA FURTHER

Our detailed sector-level data 
resources for the 2022 26 January 
application deadline can be explored in 
our interactive dashboard.

https://www.ucas.com/data-and-analysis/undergraduate-statistics-and-reports/ucas-undergraduate-releases/applicant-releases-2022-cycle/2022-cycle-applicant-figures-26-january-deadline


Inside the mindset of 2021 
Clearing applicants
Snippets from our Clearing survey report















Students of 2022 want more from their universities and colleges.

When we spoke to Clearing 2021 students, comparing their 
experiences with their 2020 predecessors, every single decision-
making factor became more important this year.

And the disparate nature of many factors (we tracked everything 
from teaching standards to accommodation provided) suggests that 
students want higher overall standards and more information to 
make their decisions.

For many young people, the pandemic will have been one of the 
quietest periods of their lives – and as such their greatest chance to 
reflect and consider their next move. Their experience of sixth form 
and college was interrupted, and that’s something that many of 
them don’t want to repeat at university. 

So they are now demanding more and are happy to shop around 
until they find it – more clarity on acceptances, more data on 
graduate prospects, more guarantees that this is the right provider 
for them. 

For the marketing and admissions departments ready to 
react, this represents a great opportunity to meet the 
needs of an active market.

What does this mean?

Besides the obvious need to have strong messages in the 
most important areas, it’s the provision of information 
that will win students over. Being able to easily find those 
trust markers (like reviews, like TEF rating, like modules 
lists) will mean a positive user experience for your potential 
students. Failing to include these decision-making factors in 
your marketing messages, or making them difficult to find 
on your website, means frustrated potential applicants. 
Never a good start to a relationship.



















Clearing 2022 – the 3 golden rules of engagement

Clearing 2022 is already fast approaching. And because many 
students find places at universities or colleges that they’re familiar 
with – or have even already applied to – getting in front of these 
applicants now can mean all the difference when summer arrives. 
That leads nicely onto the first of our three golden rules for Clearing 
2022:

ENGAGE WITH POTENTIAL APPLICANTS AS EARLY AS POSSIBLE
Once upon a time, Clearing was a results-day-dash – these days it’s 
far more spread out, with more than a third of students choosing 
the Clearing route before May (+6% in 2 years.)

Be front of mind by consistently speaking to potential 
applicants between now and August. 

MAKE INFORMATION DIRECTLY AVAILABLE AND EASY-TO-FIND
When looking for Clearing places, 45% check UCAS/Clearing Plus, 
and 38% check university websites. Most other sources are used by 
3% of students or less. And when looking for more information 
about a provider, students want more information than ever 
before. 

Make sure you have the right information – easily 
navigable – on UCAS, Clearing Plus, and your website. 

SPEAK IN A LANGUAGE YOUR MARKET UNDERSTANDS
The experience of Clearing is an emotional one for applicants, even 
more so this time around during COVID. Their most frequent 
feelings are stress, worry, panic, and nerves – and they want you to 
go ‘step-by-step’ with ‘facts’ and ‘reassurance.’ 

Show that you are doing more than just providing 
information. Present it empathetically and address their  
concerns. Calm them down, win them over.

Access the full Clearing survey report for further insights.

This year, we have new products and services to help you put your 
institution in front of students – both leading up to Clearing and 
during Clearing itself. Find out more at ucas.com/clearing22

https://www.ucas.com/file/576716/download?token=PQohPrnE
http://www.ucas.com/clearing22


So, a few more things for your to-do list then…

2022 presents a unique challenge for higher education providers, simply because the market has never quite 
been like this. More 18 year old applications than ever, a record-breaking amount of engagement from 
disadvantaged postcodes, a changing of the guard in what students want from their providers, and a whole 
new mini cohort made up of Gen Z’ers who have lived through a 3 year pandemic.

Getting up-to-date insight is now more important than ever, along with interpreting it correctly and properly 
putting it to use. If that’s something you’d like our help with, or you need access to more data like this, get in 
touch.

We’ll be back next month, with more insight, from February.

https://www.ucasmedia.com/content/sign-our-insight-newsletter


Get in touch
For further information and insights about anything else contact your UCAS 
Media account manager or email us at ucasmediaeducationteam@ucas.ac.uk.
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